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ALLHITS

Age/Gender: ALLHITS 95.5 super serves the North Coast & Humboldt County targeting Adults 18-49 and Adults
25-54 skewing toward the female audience.

Education: ALLHITS 95.5 targets listeners who have attended or are attending either a college or university.
Income: ALLHITS 95.56 targets an audience with an above average annual household income ($45,000 +).
Family: ALLHITS 95.5 targets households with at least 3 people.

Occupation: ALLHITS 95.5 targets individuals who are employed full-time in a variety of occupations including
owners, managers, professionals, clerical, trade, skilled sales, college students and technical.

Home: ALLHITS 95.5 targets both home-owners and renters alike therefore home improvement and home
decorating also play in the mix.

Spending: ALLHITS 95.5 targets listeners with disposable income or residual dollars following monthly bills for
home décor, appliances, electronics, fashion, computers, sporting goods, new vehicles, recreational items and
entertainment.

Investments: ALLHITS 95.5 targets those who are well invested financially via mutual funds, stock/bonds,
retirement programs, savings accounts, etc.

Activities: ALLHITS 95.5 attracts listeners who are very active participating in aerobics, fishing, boating, biking,
golfing, hiking and camping. These people rent DVDs, dine out regularly at both sit down and fast food restaurants,
go out to movies as well as attend local and regional based sporting events.



